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TOM TAT

Céng chiing truyén hinh khu viee Trung Trung Bo dang cé nhitng thay déi l6n vé nhu cau
théng tin. Bang chitng la ngdy cang cé khd nhiéu nhitng cong dong hwéng thu san pham
truyén hinh bi tan rd, kéo theo nhu cau thong tin cé nhdan ngdy cang cao. Piéu dé doi hoi
cdp bdch phai tim hiéu, khao sdt lai nhitng nhu cau théng tin ¢6 tinh déc trung ciia cong
chiing khu viee Trung Trung BJ. Bai viét cung cdap nhitng théng tin thuc té vé sy bién doi
tiép nhdn théng tin truyén hinh ciia cong ching khu viee Trung Trung Bé; Dé xudt hiedng
san xudt cdc san pham truyén hinh theo huéng hién dai va chuyén biét & khu vue; Gidi
thich nhitng xu thé tat yéu cia san pham truyén hinh hién dai sé duoc sir dung phuc vu
cho cong chung khu vuc Trung Trung B¢ va hiéu qud cua cac kénh thong tin chuyén biét

trong qua trinh phdn khuc thi truong thong tin tqi khu vuc nay.

Tir khod: san phdam truyén hinh, céng chiing chuyén biét, nhu cau thong tin
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ABSTRACT

TV viewers in the mid-central Vietham have changed greatly the information demands.
Actually, more and more communities of TV viewers have disappeared that leads to the
rise of individuals’ information demands. This requires the urgent study and survey of the
typical information needs of the public in the Mid-Central region. This article provides
the practical information of TV information reception changes of viewers in the mid-
central VietNam, proposal of building the local specialized and advanced television
products, explanation for the indispensiable trends of modern television products to serve
TV viewers in the mid-central VietNam and the effects specialized information chanels in
the local market segmentation process.
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